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I An Introduction to The Japan Times I

The Japan Times Has... / S+ I\ 54 LAD 3 KisE

Largest Quality

Circulation Reporting

Over its 110-year history, The Japan Times has
consistently sought and upheld three goals. Those goals
have supported The Japan Times over the years and made
this newspaper distinctively different from other English-
language publications. No matter what changing times
and circumstances bring, The Japan Times is confident
that, as long as it maintains its distinctive features, it will
continue to be the most suitable advertising medium for
companies seeking continued growth.

(D Largest Circulation of All Domestic English-
language Newspapers
The Japan Times has the largest circulation of all
domestic English-language newspapers and reaches
by far the largest number of non-Japanese readers
living in Japan.

(@ Quality Writing That Comes from Independent
Reporting and Editorial Policy
The Japan Times follows an independent reporting and
editorial policy. Its writers do not rely on material
translated from Japanese; they write original material
in English based on their own reporting, producing
quality articles that The Japan Times is proud of.

(3 Independent History over Three Centuries
The 110-year history of The Japan Times is proof of the
widespread support and confidence it has enjoyed over
the years.

Independent
History
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History of The Japan Times /¥ v\ 94 LADER

The Japan Times, Japan’s largest English-language
newspaper by circulation, was founded in 1897
with the support of elder statesman Hirobumi Ito
and educator and philosopher Yukichi Fukuzawa. It
was the first English-language paper in Japan to be
edited and managed by Japanese. Over the years
and hand in hand with the growth of the domestic
economy, the paper grew by absorbing and
merging with other English-language newspapers.
Today, it is the leading daily publication of its kind
in Japan.
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Sample Pages from The Japan Times Today
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Front page

1. National News

Main domestic r)ohtlcs foreign affairs,
local news, analyses and trends are
delivered. Now a series of “For your
information” articles is being carried to
let foreign readers easily understand
how the Japanese political, business
and social systems work.
ERDELBEA, N3, HR"1—X, #
. LY REBMBDRSTH) (— HE
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BFYI (For your information) ¥U—X
ZEFH.

2. World/Asia-Pacific
Overseas news and analyses that
cannot be read in Japanese are also
solid.
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3. Sports

Fresh sports news both at home and
abroad, including those concerning
Japanese players abroad are reported
in detail. Sports columns by staff
writers are being run.
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1. National News
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4. Features

Overseas future stories from specially
contracted pages of Britain's Observer
and other influential newspapers of
Los Angeles Times, Time an
Washington Post are delivered. It
offers Weekend Scene and TIMEOUT
as weekend reading, as well as other
feature pages for Community,
Lifestyle, Technotimes and Nature.
Moreover, it abundantly provides
entertainment reading in the pages of
Review and What's On.
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5. Business 6. Classified Ads

6. Classified Ads

The Japan Times classified ads serve
the needs of foreign and Japanese
companies seekmg employees with
language skills and an international
outlook, as well as those individuals
seekin employment in internationally
related areas.
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5. Business

Major business, industry and financial

news and analyses from diverse

sources are delivered. A series of

“Taking a Chance" articles profiling the

Bremdents of venture companies is
eing carried.
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The Japan Times and Mail 1918

The Japan Times 1897

The Japan Chronicle 1900

Nippon Times 1943 The Japan Times 1956




BN Readership Profile/ J+vIN\> 54 LXHZEDR T —Ib

Circulation Close to 70,000 Copies.
Total Readership over 200,000

i 7A. ZTLUT20R AN EBADHHERE

The Japan Times today has a circulation of
approximately 67,000 copies (as of May 2006).
This is equivalent to nearly half of non-Japanese
of Western origin living in the Tokyo, Nagoya and
Osaka areas (138,986 persons, as of 2006). In
addition, total readership of over 200,000 people,
which is the number of readers multiplied by the
average pass-around rate per reader (3.1
persons), constituting a large core group of stable
readers for The Japan Times.

66,958
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Actual distribution (as of May 2006)

207,570 - - - Total readership (number of readers multiplied by the average

pass-around rate per reader)
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' Ratio of Japanese to Non-Japanese
BAEA - SHEADLER

Over half The Japan Times’ readers are non-
Japanese. On Mondays, however, when one-off
sales are higher than on other days of the week,
the ratio of Japanese to
non-Japanese readers
is roughly equal.
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[0 Japanese (Mondays)/B#A (BRH)
I Non-Japanese (Mondays)/AEA (BIEH)

N Japanese (Weekly average)/BAA (138RTFH)
I Non-Japanese (Weekly average)/AEA (1:8RF)

37%

52% 48%

Circulation by Region in Japan
HAEAICSIF DEcHithiE

Circulation is concentrated in centers of
international business, mainly the two major
urban areas of Tokyo and Osaka.
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2.5%
1.5%

2

2.9%

I Tohoku, Hokkaido/
=i - dtimE
I Kanto (excluding
the Tokyo area)/
BIER (RRZRRL)
I Tokyo/E=R
HE Chubu, Hokuriku/mgp - JbBE
I Kinki (including Kyoto,
Osaka, Kobe)/mRBrid - 3rs
I Chugoku, Shikoku/&hE - FHE
. Kyushu/zum

3 Non-Japanese Readers' Countries of
Origin/SABAFE DL S ithig

People from all over the world read The Japan
Times. About half of The Japan Times’ readers
are from North America.

TSI L F A T o
ZOHHIHFFBIIALRIN G A TT .

I North America/dtk
N Europe/BRM
I Asia/7I7
I Oceania/#t&7=7
I Other/Z0fth

4 Sales Modes
fofn - AFHE

Nearly 70 percent of readers get The Japan Times
by direct delivery, ensuring that they receive
their copy of the paper regularly.

TEDBHE D EFETIST LD TED
ERUZIS>TAFLTOET,

1%

[N Direct delivery (home)/
Eie (B%)

I Direct delivery (office)/
Eie (H15)

I Newsstands,
convenience stores, etc./
ERSEIE - OV EZIHE

I Bookstores/EE

I Hotels/R7 )L




The Japan Times Online Readership/J+vIN\V 94 LKA V54 VHEOAr—) IR

The Japan Times Online—Over B
7 Million Page Views per Month e .
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The Japan Times Online, which first appeared in1996, is e
the Web-based version of the parper edition of The Japan =—= DEomZoL 3
Times. Many readers of the online edition are highly — e
educated, high-income individuals, and The Japan Times - P e
Online boasts an average of over 7.5 million page views P — |
per month. Ef i
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The Japan Times Online
front page
75,500 -- No. of registered The Japan Times Online readers (as of January 2007)

JvI\VFALX - V54V DRESHELN (200741 ARE)
7,600,000 - - - Average no. of page views per month (as of January 2007)
1 ASicb HIEEE (PV) # (200741 BIRE)

5 Where The Japan Times Online s Accessed from
JvINIIALX - FVSAVRAE (PV) OF7 A5

Over half the page views of The Japan Times Online are from abroad.
RSO LSNP LD T 7 AT

Total page views/ From abroad/;@ns (%)

£15 (%)

I USA/7AUH

I Canada/hr+4

I UK/AFUR

I Australia/A—ZA ~SU7
I Germany/ R
N Other/Z0fth

I From abroad/i@#Hh S
N From Japan/B&ED'S

Survey outline/SAEDHE

Name Japan Times Readership Survey 2007
Period March 1-March 16, 2007
Method Questionnaires sent and retrieved by mail, facsimile or Internet

Valid responses 1,097
Sponsored by The Japan Times Ltd.
Conducted by Synovate
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I Readership Profile

Readers: Well-educated and High-profile
HEN HHRAF—FADRIEDIvINV 514 LAGE

As an advertising medium, The Japan Times |55 BAALL CTOIX /U F AL ZDYHEIZ, S0 - Hufvr +
has access to a g&’allllghpggfﬁg r::((:liirisg WhO il 2\ BN B H DU IS BYES
income individualé. In addition, reader buz_'C: io)ﬁ%ﬁﬁﬁi:jf"w%rf‘w‘ﬁii’uh“b
loyalty is strong, most readers having been =~ 72 TilluiL TR HLVRITAYY 74— DD S ik
subscribers for five years or more. FIEATEER Ao

6 Length of Subscribership/y vI\> %« L XswEDEZHR™

Over half of The Japan Times readers have been subscribers for five years or more;
nearly one-third have been subscribing for over 20 years.

il e U T 5 47 DL EAS R L BHEL U C204E LA LA D LELZ D THE T,

Total respondents/£1% (%)

Non-Japanese readers/AEAFE (%)

19+ 19% [ 13% 20%

Japanese readers/BARAGE (%)
I Less than 2 years/2F ki

I © to less than 5 years/25 I E5ERE N
N 5 to less than 10 years/58E E10ERG
I 10 to less than 20 years/ 105 205K
I 20 years or more/204FL E

28% 19+ 17 % 17 %

299

19%

7 Male-to-female Ratio/E4&tt =

Two-thirds of The Japan Times readers are men and one-third are women.
33D 3 DI LML o THET

Total respondents/£f& (%)

Non-Japanese readers/S#EAFE (%)

Japanese readers/BAAFE (%)

65%

I Men/ZB%
I \Women/#%

8 Age/f#
Readers are spread over a broad range of ages, but are mostly between 31 and 60.
WRIA VAR B R SHF SN TOE T 25 P Th3 LR A H60i X TAHULHH T o

Total respondents/£1# (%)

Non-Japanese readers/SEAF#E (%)

1o
7% 11%

12% 0] 11 254 23% 254

I 20 and under/20E T
B 21 to under 30/21 U E3OBLIT 224 Japanese readers/HAAE (%)
I 31 to under 40/3 1 EA0RIUT
I 41 to under 50/41 R EBORIUT
I 51 to under 60/5 1 EBORIUT
I 61 to under 70/6 1 E70IAT
I 70 and over/70mIM E

104% 24+, 22 18%

11%5%

13% 11%
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o Educational Background/*E

Readers are well educated, with 85 percent having graduated from university or graduate school.
AERIR S RFBE R FER DI85 % O b7 H P IETHHI LD IF BT,
Total respondents/£1# (%)

Non-Japanese readers/SEA5FE (%)

Japanese readers/BAEAEE (%)

I University (4-year)/K% (4 £F#l)
I Graduate school/X%kz

I Junior college (2-year)/$5@HiKE
I Professional training school/ZEP3EK:
I High school/E&5#s

'0 Occupation or Position /g2 - s
Over 30 percent of readers are corporate executives or managers.
B H IR S 7 25330% L B i) B8 IO EVE A ETY .
Total respondents/£1% (%)

Non-Japanese readers/SEAFEE (%)

15%  18% 324%

Executive/f882I 52X
Manager/ &I 5 X
Employee/—R&iE8

Not employed/#E:
Homemaker/E& (%)
Part-timer or casual worker/
IN—=hFAII— TU—5—
Student/Z4%

Japanese readers/BAAFE (%)

7% 24+ 597% 17% 5%

11 Where Readers Are Employed/gpigscit % niEsa

Many readers work for Japanese companies, but nearly 20 percent are employed by
foreign-affiliate companies.

BEH D% GHARZEZEHHEL T3 SERO2FEL A E R BFEZEHEL TS,
Total respondents/£1# (%)

Non-Japanese readers/SAE A (%)

Japanese readers/BAEAFE (%)

N Japanese/BAEZE
I Foreign-affiliate/SA&ER{ES
I Other/Z0fth

12% 26%

Yearly Household Income/1tt#4 IR
12

Nearly 70 percent of readers earn more than the average annual salaried worker’s income of
4.36 million yen*, and approximately 40 percent have an annual income of 10 million yen or more.

SR G AT R ORI (43615 11*) 2B 2 Bt # A3 THIE <V AEIXL,000 05 I BL EASR4E1 2 5D ThET

B 5 million yen or less/50075 Mk Total respondents/£& (%) Non-Japanese readers/S#EAE (%)
N 5 to under 10 million yen/
5007MLLE1,000/5M5#E
N 10 to under 15 million yen/
.
.

254 11% 6%

1,000 £ 11,5005 MK
15 to under 30 million yen/

1,50075ML E3,0005 MK
30 million yen and over/3,0005M 23%

) ) Japanese readers/BAAFE (%)
* Average annual salaried worker's income

according to Japanese National Taxation Agency
data for fiscal 2005. This survey was conducted
among working adults.

Y I 2005FEEBIT DT — 2 & IS AEE DT
FY, o, CORBRMSATEEHRE U,

18% 8% PAA




I Lifestyle and Purchasing Interest

Readers of The Japan Times are active,
interested and trend-sensitive individuals.
Readers’ active lifestyles, coupled with high
social status and household income,
translate into strong interest in purchasing
and consumption.

Strong Purchasing Interest Underpins Varied Lifestyles
BVEREERDIZZADSSRIESAIATII

TNV IALAD G H T ATHIN TIESFRILICH
LERLRITICBIE R E T . TILIET 2747
BG4 T AZA M BN =V TRA LR WL AR R
T =7 AL AR E DV F TR ERIEE -1 B Ew
IZO%H>TVET,

Non-Japanese Readers’ Travel Abroad (Past 12 Months) /5% (HEA) OiENEMEE (BX1E/H)

13

I Once or twice/1~2[

I 3-5 times/3~5[E

I 6 times or more/6EILE

I Total who have traveled abroad/i%+
ERiRERS b Bt

[ ] S o S

— No travel abroad/;@oVEMDRRERE L

85 percent had traveled abroad in the past year, and nearly 40 percent have taken
three or more trips overseas during that period.

85% D NHHEIHEM DO FEIRZ FF 5 4FHEL D AAERI I DL L JEHL T0ET o

Areas of trips overseas/iEfittis (Multiple answers/##E1%)

494,

Asia/ 77

414 31% 4

Europe/RRi Other/ZOfth
North America, Latin America, South America/dbK. #K. BK
Purposes of trips overseas/iE#BK (Multiple answers/#EE1%)

40

Leisure/{ABR

43¢

Visit home/IR&

24+, 6%

Study abroad/&%

Business/EY X, ik

Japanese Readers' Travel Abroad (Past 12 Months) /5% (BFA) O:BNEMDE GBE14ER)

14

Number of times of trips overseas/[E%%

I Once or twice/1~2E
I 3-5 times/3~5@
I 6 times or more/6EL L \
I Total who have traveled abroad/i#5
EMREEkD b At

r— No travel abroad/;E9VEMDREERTE L

Most have traveled abroad during the past year, and over 20 percent travel abroad three more times a year.
KB D NAEHNER O FEERZ FEH LD 2HI DL o AAVER 3L JEML T0Ed,

Areas of trips overseas/iEfithisl (Multiple answers/#g5E%)

47 %

Asia/7I7

37%

Europe/BRM
North America, Latin America, South America/dtK. #:K. BEX

Purposes of trips overseas/iEfEHI (Multiple answers/i#E1)

444, 3%

Leisure/{AHE

37%

Business/EYJ xR, iR
Visit home/J@&

Study abroad/&%

International Calls by Non-Japanese Readers (per Month) /5% S1EA) DEEEEHREE (A51h)

15

more times per month.

Rz b OERRESEFIREE

I 1-10 times/ 1 @ _ET10EUT
I 11-20 times/1 1@ E20@IUTF
I 21 times or more/21 @ £
I No calls/FBkEL

Number of international calls per month

Most non-Japanese readers make international phone calls regularly. Nearly 30 percent call abroad 11 or

RA-O5H A E B2 BRI AL 3EE W A 72BN R P EFJHL ThEd,
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1 6 Leisure Pursuits of Interest to Readers /&#EHBEDERZFEDOLIv—

Both Japanese and non-Japanese readers are interested in historic sites, hot springs (onsen),
visiting art exhibitions and other activities.

SHELN - AAR NG # LD L 2T it ST AL ISR OB L2 R o TuEd,

Non-Japanese readers/#E A5

# (%) (Multiple answers/#E#o1E)

Historic sites/FESE#IZFT

Hot Springs (onsen)/;@5R 63 % 53 % 47% 43 % 30%1 9% 1 5%
Art museums/Ziiigg 11134
Mountaineering/&lL

Beach-going/i@kia Japanese readers/B#AEAFE (%) (Multiple answers/#84401%) 6%
Theme parks/F—</\—2 -
Sports events/ AR—Y A XY
Skiing,snowboarding/ 2F—, X/ —HR—R o o o o s i o
Attending sumo matches/#R£E34; 524, 582 49% 15%18% 11¢ (R
Golf/TIL7 11% 20%

Type of Housing Desired/ %29 3 EHz48
Nearly 60 percent of readers would like to own their own dwellings.
6ELLVAZZL D T AL DERZ A L 720 EH-ThET

N

Non-Japanese readers/SVE A& (%)

Total respondents/£& (%)

Condominium or apartment
(owned)/535E~Y Y ay. 7I\—hk
Detached single-family home
(owned)/5E—FET

Condominium or apartment (rented)/
HHYVY3v, 7I\—hk

Detached single-family home (rented)/
EE—-FET

Japanese readers/BAEAEE (%)

1 8 Desired Monthly Price Range, When Renting /{ii®%E&59 31580FE &S (F)

Over 30 percent of all readers, and 40 percent of non-Japanese readers,

are willing to pay ¥150,000 or more rent per month.

B ERO3E LL L AVE A GEE OAE BT MU LOREZFHFLTVWET,

Non-Japanese readers/SE A& (%)

Total respondents/£:1% (%)

20% 9% 9%

Under ¥150,000/ 15K MkK#
¥150,000 to under ¥250,000/
15FMA E25FAFE

¥250,000 to under ¥400,000/
255 E40B MK

¥400,000 to under ¥1,000,000/
407 HLLE 100G Mk
¥1,000,000 or more/1005ME

2%
Japanese readers/BAEAGE (%)

1024 %

1%

0 Type of Motor Vehicle Interested in/®kziFDERE

Readers are interested in all kinds of motor vehicles, from mini-cars to sports cars.
BAB DO AR—YA—F T S HRAHOBIZHOA R E->T0ET,

=l

Non-Japanese readers/#EA5FE (%)

Total respondents/£1# (%)
20% 16% 17% 10% 23% 14%

I Compact car, mini-car/a>/XT ~
h—. BEEHE

I Minivan/= =)\

I suv/suv

I Station wagon/RF—y¥3vodYV

s Sedan/tE5Yv

[ Sports car/ ZR—YH—

Japanese readers/BAAFE (%)

18% 14% 9% 17% 25% 17 %




I Lifestyle and Purchasing Interest/51 7254 |V L BEER

20 Purchases of Electronics Planned within the Next 12 Months/ 1 £LRICEBAFEDEE:S

Both non-Japanese and Japanese readers are very interested in acquiring digital products.
HHEN-HANGE B ESIZT VNV B L TR VIR ERZH>T0Ed,

Non-Japanese readers/

HNEAGZE (%)

(Multiple answers/#2(BIE) 28% 25% 18% 16% 17%11% 10%
%

I Personal computer//\Y >
I Home appliance/RERE
I Flat-screen TV/&RF L E

BN Mobile phone/ #5555 Japanese readers/

I Digital camera/FY#IVAAS BHAAGE (%)

B Portable audio player/##EE T LA — (Multiple answers/#E#E%) 23% 17% 20% 14% 9%/
I Audio-visual products/AV#as

I Video camera/ETAHXS 8%

2' Products and Services Bought or Used (in the Past 12 Months) with Help from Advertising
% LEZSEICEA - fIALEER - Y—EX (BE1FR)

Readers found advertising particularly helpful when it came to buying or using entertainment-related
products and services.

BRI =T AV AV M - —EADBEA - RIS TTOE S,

Books, magazines/&E5. Mk 50%
Movies, concerts/BiE. VY —k~ 42%

Restaurants/ 2 5 SRSt 30%
Food products/Bf M 20%
Travel, hotel, ryokan/fRiT. KT Ib. HREE M 16 %

Department stores, supermarkets/F){— k. Z—/\—<%—4 v b T2 9%

Sports events/ AK—Y ARV~ T 9%

International telephone service/EFfEEY —ER T 9%

Banks, financial services/$R{T - iV —EX Lo 6%
PCs, audio-visual products, mobile phones, etc.//{V 0>, AVHEE. HFEFLE 123%

Automobiles/EEhE [ 1%
Real estate (rental, purchase)/REiE (&&. BA) 1%

0 20 40 60 80 100

Books, magazines/&Bf. it F———eT 52%
Movies, concerts/BRE, JH—h EEm————3 48%
Restaurants/ LR b5y EESSSSSSSToo————37%

Food products/Bf Fessgs————=27%
Travel, hotel, ryokan/i&T. RF)L. IREE F%ﬂ%

Department stores, supermarkets/5/{— bk, 2—/{\—<—4 v k Esger— 13%

Sports events/ AK—Y ARV k By 13%

International telephone service/ ESEFY—E X S5, 13%

Banks, financial services/$R(T - &R —E R e 8%
PCs, audio-visual products, mobile phones, etc.//tY/O>, AVigss, #E@EmEEe = %

Automobiles/EgiE =2%
Real estate (rental, purchase)/FEIE (E&. BA) =1%

0 20 40 60 80 100

Non Japanese readers/AE A&
Japanese readers/ BRAGE

22 Japanese Readers' TOEIC Scores /BAAGZRZEDTOEICRO7

Japanese readers generally have high TOEIC scores,
with approximately 70 percent scoring 730 points or higher.

TROBE DT L2 FEoTOBLE MU THWAITEZRLTWET,

I Under 470 points/470g5R5

I 470-600 points/470~6005=
I 601-729 points/601~72953
[N 730-900 points/730~9005
I 901 points or more/901 R E

10



PR Media Production Service/JvI\> 54 LAXDLEHEY —E X I

Comprehensive Su%port for Advertisers with
Our Quality PR Media Production Service

BOSVLERY —IVEHEY—ERATLE&EEZN—5IVICI\vIT7 v T

The Japan Times, commissioned by various
corporations and organizations, produces
sales promotion and public relations
literature well reputed for its high quality. It
also offers advertisers effective sales
promotion and PR support in coordinated
with advertising.

TN FALATIE - B O TR Z 2T
12 PRY—NVEHIES B —EAZ R Z DR
I A) T A= RKERFNZ TS T 8 E
CEBYL 22 R e - PRIGE) 2 H5 % 5 i 1 4
FEITRLT0ES,

Examples of sales promotion and PR media produced by The Japan Times
Jv I\ 5 A LADZEEUILERY — )L DF

— i

[ L S e
Disdnig Chin Pan for Humssiry
Saciery and e Lo

CNNj Program Guide
(Japan Cable Television, Ltd.)

CNNjZOIS LAA R
(MXEHAXRT—JILTLEYaY)

Doing Our Part for Humanity,
Society and the Earth....
(NEC's Corporate Citizenship Activities)

AEHBREMIRDTZHIC
(NECO#=EBNEES)

East Asian Strategic Review
(The National Institute for
Defense Studies Japan)
RIS
(BAEI&BAETRZRRT)

Kabuki (Kabuki-za Theater)
BEFETOIS L (RERLEE)

The Japanese Annual of
International Law

(The International Law Association
of Japan)

BAEAFE (BFAERARS)

The United States and Japan in
Global Context

(The Edwin O. Reischauer Center
for East Asian Studies)

SAVv IV I —FREES [BAREHR]




I Examples of Display Ads and Advertising Sections/Supplements

Effective Display Ads and

Advertising Sections/Supplements

MROIET 1 ATV LEEIL S

The Japan Times—a trusted source of valuable

information for the non-Japanese market in Japan and
internationally minded Japanese. The various types of
display ads and advertising sections and supplements
produced taking advantage of its unique approach are
well regarded among companies and organizations as
powerful marketing and public relations tools.

EANE A =7y bR EBIRAARAD 72D D&
HCH SN MREL TR EREZGTWLIY
INVEABK, Z DAV P LTS G TA AT
VAR S LB A DR SR - A T B e~ —
I 74 7 BEXOPRTBELCTIES T2k - Mk
PORVIHEIZG TV,

o I pe e The Japan Times can improve
e - — - company's corporate image in
the overseas media and in the
view of investors. This is
particularly valuable at a time
when Japanese corporate
activities focused on social needs
and the environments are
drawing worldwide attention.

BACEOHREREE ORISR
U, RSB
HBESNTVNET BHDATAT
PRARDEEICH T BEFHEED
BIR CREEHROE CTESET.

A

Environments and CSR National and Local Governments
=& -CSR BT - 5 BaiEK

The Japan Times can help
national and local governments
and other entities appeal their
activities, such as attracting
international conferences and
conventions, and promoting
trade and tourism.

EfRRE- I3y OFEHE

HEEDEZIBE. BOEDPRIEEH
FERFDEDESZBMNIEIFT
EAHICTE—ILLE T,

and tourism, we are a very
effective medium for
disseminating airline
information such as
business class renewals,
inaugural flights and
campaigns.
HRCIFESEIREIC TS
VEFNBATDIvINVIALX
B mPeEEY—I YT
EIXRRAISADYZa2—7)b.
FESHRFAM, F v RX—2 D
HFECHRENTT,

Airlines Corporate Anniversaries
—_ =12
I7354Y RBEF - ELREFR
Because many The Japan The Japan Times can
—. Th:hmehm. - Times readers earn high promote their company'’s
. ré incomes and frequently corporate identity and
L travel by air for business boost its global profile by

publishing specials on the
occasion of, for instance,
founding anniversaries,
mergers and acquisitions,
corporate name changes
and commemoration
events.

BEFECEFORIIEDEE
DEP HREE., Y- GHEF
DIAZIVIICEDRT. B
LY —ILDIVFVELT
ERATNTVET, LAY
NCCHERCHhZT 9F TES
[CHIBEZ EIF5NET,
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JvINVFA LADILE - LRSI

Supplements for National Days and VIP visits
Far LT 455 - VIPRB &S

With the cooperation of
over 120 embassies, we
carry special national day
supplements celebrating
such occasions as
independence days. We
also carry welcoming
articles on the occasions of
official visit by head of
state.

120HE LOERAEED
SDHHICKD. BEEZAE
EICEEEBNTDFVaF b
FREEBELCVET. &
. SEOBERIBEARICEHET
DIRIFRAMIFEZRITUT
W&,

Events and Seminars
AN -E=EF—

Because many members of the
foreign community read our
newspaper, The Japan Times can
help bolster their attendance
and add international flavor to
your events and seminars.

OJ=SHROBOWEBHEAIZ
ZFA—ADFODIF AR
S —OREICERENTVFT,
SNEADRIS T ZHECEIRIEICEA
RANYNERHT DROFRETT .

Corporate Interview Supplements
ERAVYE1—

et ey P The Japan Times carries
—= . editorial-style information which
:'1 incorporates interviews with
Wl company executives, corporate
activities, HR strategies and
overseas ventures. The materials
" is also suitable for long-term
domestic and foreign PR
purposes.

HRAVHE 21— REFE). NS
B BINEHEZEEEERY IV THE
BLET RXORFHRELT.ER
e HNTDEZEDMFHPRZITITED
— - == =it TEXT,

International Conferences and trade Fairs
EE=E/ R R ATISE

o The number of international

_ NPT TN S conferences and trade fairs
taking place in Japan grows

yearly. Participants from
sponsoring nation rely on The
Japan Times supplements as
source of English-language
information about these events.

BATECIENT 2ERSE - EiR
RAMICEIT D4r&ld. THEICH
[F2DRITOERFEEL T BAD

s | BNENSEEEINTLET.
-
——

Tourism Promotion Supplements
EASNDERLPRYFE

e = The Japan Times carries
- o tourism features focusing
] ﬁ on sites at home and
abroad that may interest
. visitors to Japan as well as
those traveling abroad.
With unique point of view
as English newspaper, these
features are very popular
with our readers.

HIROZ WV ERREARAICE
[FTOBHERIIFER . EINT
2HANEABRICAIFTD
EREREFRFHELEST
[FD7TO—F(CKD. FED
SENZERVTHBDET,

Redevelopment and Commercial
Facilities Opening Supplements
BRR/BEERA —T =V J%&%

Y TRy P -l
W inErew ey
e b

——
-

The Japan Times can provide foreign residents in Japan including
many high-income earners with valuable information in English on
new commercial facilities resulting from redevelopment projects, real
estate investments, serviced apartments.

BRFEICKDHUVERERDA — T/ 0 FEIERE. F—ER7/(—hX
VNEEIREASE CODBDSERENMEVWEBHNEAICE O THRE
BT,
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B Effectiveness of The Japan Times Online as an Advertising Vehicle

[FE+RY B BV =540 RIS DA T —2 Yy MRIF

The Web-based Japan Times Online, with FXNWNIIABIBEDAL =2 MR THB [T/
over 7.5 million page views monthly, is the ALK IV I4Y | ZD AR (PV) 8137505

domestic English-language publication with B FNOEEAF AT TR DT 7 X A%
the highest number of visits. The Japan N |

Times Online, together with physical 'é’%o‘fwij— TAITALL: jya»{y;;;gffgrg%
newspaper advertising, substantially boosts ~ £ZEE I LITLY IHEA Y =7y B KOEER
advertisers’ target reach in the non- TROHAR N T 2RISR DL

Japanese market and among internationally
oriented Japanese readers.

23 Male-to-female Ratio among The Japan Times Online Users
JvINIFALX - T34V - - —DBLLLE

New Internet Medium for “Newspaper + Internet” Marketing

IvINIFALX-F V54 - 1= —DERIERL

24 Age Breakdown of The Japan Times Online Users

I Men/BiE
I \Women/#E

2 5 Yearly Household Income of The Japan m— Teens/10f¢
Times Online Users/ Y vI\V 54 LX - —
FUS54Y - AP —OHFHIFEN e

[ 60s and over/60X E

I 5 million yen or less/5005 MK

I 5 to under 10 million yen/
500 E1,000HMF

I 10 to under 15 million yen/
1,000 L 1,500 M

I 15 to under 30 million yen/

1,500 8L £3,0005 MK 7
[ 30 million yen and over/3,0005M

[ Other/Z0fth

2 6 Occupation or Position of The Japan
Times Online Users/J v\ 54 LX -

F542 - A—Y'— DS - i

27 The Japan Times Online Users' Travel
Abroad (Past 12 Months)/ S v\ %1 LX -
FUS54 Y - A—Y—0OENIRITELH (BE 1 F£/)

I Executive/fREBO SR
I Manager/ BB SR
I Employee/—f&E3S
I Student/Z4E
N Other/Z oAt

I Once or twice/ 1~2[E
I 3-5 times/3~5[@
I 6 times or more/ 6 @I E
N No answer/#&LOlZ
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28 Purchases of Electronics Planned within the Next 12 Months by
The Japan Times Online Users/JvI\y %A LX-AVS54> - 1—H—h
1FEUAICEBAFTEDER KR

Personal computer//\Y 3>
Home appliance/REBHR
Digital camera/>Y#)LAXS
Flat-screen TV/EBF L E
Mobile phone/#5H8E5E
Portable audio player/
BEERILI—

Video camera/ET A XS
DVD player/DVD T LA ¥7—

20 Type of Housing Desired by The Japan
Times Online Users /JvI\UGALX A5
d1—Y—HHRET DEEAAE

I Condominium or apartment (rented)/ &> 3>, 7I){—k
I (New) detached single-family home (owned)/%3#—F#&T
I Detached single-family home (rented)/ &&—F&T

I Condominium or apartment (owned)/9&#< > 3>, 7=k

30 Products and Services Bought or Used after Visiting The Japan Times Online (past 12 Months)
IJvINIFIALX - F V5LV ZRAEUIEICEA - FIALCRR - U —EX GBE15M)

Books, magazines/2%&. ik

Audio contents/&XIV 7Y

Food products/&&

Foreign travel/;E54bk1T

Domestic travel/ERRIT

Hotel accommodations/ k5 JLT&H
TV,audio products/FLE « #—7F « 7 RE
Personal computer//{Y 3>

[ Mobile phone/iHEsE

Advertising Spaces in |
The Japan Times Online T
JTODLEAN—R a '

A-1: Top banner/ kv 7/ —

A-2 : Top rectangle/ by TL o5 J)b

A-3 : Top tile/ by T& 1)L

A-4 : Top panel/ kv Z)X®)L

A-5 : Top brand panel/ by 775> RIXR)L

A-6 : Top small panel/ b v 7ZXE—IJLISRIL

T-1 : Header text/Nv&—F+2Z k (117)

T-2 : Top text/ vy TFFR ~ (217)

T-3 : Center text/ Y& —F+FZ b (2f7)

T-4 :Japan Info Guide text/
IvI\IAVTAHA RTFRL (2T)

B-1 : Banner//)\F—

B-2 : Rectangle/L o5 >l

B-3 : Tile/# 1)L

B-5 : Brand panel/735> R/{=)L

B-6 : Small panel/ ZE—JLJ{RJL

TE-1 : Header text/Nw5—F+2 & (117)

TE-2 : Header text/Nv 5 —FF2Z k (117)

T-5 : Japan Info Guide text/
I\ VT HA RTFZE (217)
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The JapanTimes

HEAD OFFICE | 5-4, Shibaura 4-chome, Minato-ku, Tokyo 108-8071, Japan
Advertising Department
Tel: Sales Division (03) 3453-5242
Administration Division (03) 3453-5530
Classified Ad Section (03) 3453-5552
Fax: (03) 3453-7085
E-mail: jtad@japantimes.co.jp

OSAKA OFFICE | 2F MY Edobori Bldg., 25-31, Edobori 1-chome, Nishi-ku, Osaka-shi, Osaka 550-0002, Japan
Tel: (06) 6441-1451 Fax: (06) 6441-6761

REPRESENTATIVES | Publicitas North America
330 Seventh Avenue, 5th Floor, New York, N.Y. 10001, U.S.A.
Tel: +1 (212) 599 5057 Fax: +1 (212) 599 8298
E-mail: ppn-newyork@publicitas.com

David Todd Associates, Ltd.

32/33 Skylines, Limeharbour, Docklands, London E14 9TS, England
Tel: +44 (020) 7538 5811 Fax: +44 (020) 7538 4911

E-mail: graeme@davidtoddassociates.co.uk

Publicitas Singapore Pte Ltd.

20 Bideford Road, #02-01 Wellington Bldg., Singapore 229921
Tel: +65 6836 2272 Fax: +65 6735 9653

E-mail: ppn-singapore@publicitas.com

Publicitas Hong Kong Ltd.

25 & 26 F, Two Chinachem Exchange Square 338 King's Road, North Point, Hong Kong
Tel: +852 2516 1001 Fax: +852 2528 3260

E-mail: ppn-hongkong@publicitas.com

Mass Media Publicitas

Level 9, 215-217 Clarence Street Sydney, NSW Australia 2000
Tel: +61 (02) 9252 9476 Fax: +61 (02) 9252 8456

E-mail: cdsilva@publicitas.com

Intermedian International Ltd.

Rm. 301, Growing Majesty Comm. Centre

Zhongshan City, Guandong Province, People’s Republic of China
Tel: 86-760-8720-678 Fax: 86-760-8789677

E-mail : inter@intermedian.cn

M&M International Media AB
Vésterlanggatan 67, nb

111 29 Stockholm, Sweden

Tel: +46 8 24 54 01 Fax: +46 8 24 54 02
www.mmim.se

E-mail: markus@mmim.se

Global Media Network

M-138, Greater Kailash-II,

New Delhi - 110 048, India

Tel: +91 11 516 38 077 Fax: +91 11 292 10 993
E-mail: mahesh@gmnindia.net

Zeeshan Agencies

Mtr. Salman Jalil

14-Saleh Building

Malir City, Karachi 75050, Pakistan
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